YOUR MESSAGE MADE POTENT

One of the most famous ads of all time.
How | stole its headline and did something fishy with it

BACK IN THE LATE 80’S WHEN I WAS STARTING OUT
as a copywriter in Vancouver, British Columbia,
a local graphic design firm asked me to help
them develop a marketing campaign for a client
who had built an elite fishing lodge off Vancou-

ver Island. Nutka Landing Floating Resort tar-
geted affluent sport fishing enthusiasts. At the
end of our first meeting with the client, the de-
signer said, “We’ll need a good fishy headline.”

Now, I admired the work of original “Mad

Man” and advertising legend David Ogilvy, and

studied his methods. I loved Ogilvy’s iconic
1958 ad for Rolls-Royce, which established the
great British brand in the United States. The
headline especially was inspired: “At 60 miles
an hour the loudest noise in this new Rolls-
Royce comes from the electric clock.”

Following Ogilvy’s methods, I pored over
books and articles on sport fishing, local histo-
ry and fishing resorts (no Google in the late
80’s!). I discovered that salmon sport fishing
was by far the first choice among the client’s
target market. I called Fisheries and Oceans
Canada and learned that 10 million salmon
traveled through the waters of Nutka Landing
Floating Resort every year.

Rolls-Royce: electric clock. Nutka Landing:

10 million salmon. I saw how an easily over-
looked but striking fact could become the basis
of a successful marketing campaign. I found
the “good fishy” headline the client needed:

Every year, 10 million salmon visit
Nutka Landing Floating Resort,
and they bring their friends

The client and the designer loved it. They
based the campaign on it. The client used my
copy for 10 years. He became a wealthy and
respected fishing resort entrepreneur.

“At 60 miles an hour the loudest noise in this
new Rolls-Royce comes from the electric clock”

Recognizing Ogilvy’s 1958 ad as an instant classic, the
“Mad Men” of Madison Avenue displayed it on their walls
for years. It remains widely influential to this day.

By the way, legend has it that when the Chief
Engineer at Rolls-Royce saw Ogilvy’s ad, he
said, “We must do something about that clock.”
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